Hello – a journey through
2011
Hello, the national year of communication, was launched in January 2011 to help make
children’s communication development a priority in homes and schools across the UK.

Some highlights of the campaign include launching the year with a record breaking
Chatterbox Challenge event, working with 200 Hello local co-ordinators across the
country, 3,000 people following Hello on Facebook and Twitter, disseminating to date
320,000 Hello resources and supporting the launch of a brand new CBeebies TV
programme, Raa Raa the Noisy Lion, which helps supports children’s communication
development.
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January - New Year, new recruits
To launch the national year, The Communication Trust took to the road and hosted five
regional events to bring together established and potential local co-ordinators for the
national year and other strategic multipliers.
First up was the North West, with the Manchester
Communication Academy (pictured) hosting over 100
delegates eager to hear all about the Hello campaign. Events
in Leeds, Leicester, London and Bristol soon followed and a
total of participants were reached 592. The events provided
clarity around the purpose, aims and audiences of Hello and
how to achieve success through local work.
The events enabled The Communication Trust and Jean Gross, Communication Champion, to
present a vision of how Hello could play out in local areas and to give attendees the
opportunity to develop action plans in partnership with local colleagues. A wide range of
ideas, resources and information from both local and national sources were available on the
day to support local roll out of the Hello campaign, along with advice on how to pull together
a multi-agency plan.
The events were well attended, reaching maximum capacity, and feedback was very positive.
127 out of 152 local authorities were represented and the events helped the Hello campaign
recruit 102 local co-ordinators to co-ordinate local activity.
January also saw the launch of the first sections of the Hello website, developed with the
support of BT, and All Together Now, a toolkit to facilitate local and national engagement
with the campaign. Media interest in the national year started to grow as the campaign
team took advantage of the coverage linked to the film The Kings Speech.
A survey of 6,000 people to support the launch was covered
by the Press Association, BBC News Online, the Daily Mail,
Sunday Express, Metro, Sun and a host of local and regional
papers.
In Wandsworth, they celebrated the launch of Hello with a
balloon event. People were asked to tie their favourite word
to a balloon before these were released. They were lucky
enough to have the support of Jean Gross, Elizabeth
McGovern (from Downton Abbey), David Astley (Chief
Executive of St George’s Healthcare Trust), the Mayor of
Wandsworth and an excellent location in the Wandsworth
museum. A secondary school choir sang and fun activities
were laid on for children and parents from a local children’s
centre, a local primary and special school.
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February - Children rhyme and shine
I CAN’s Chatterbox Challenge was the star Hello
attraction in February as the annual activity for
nurseries, children’s groups and childminders was
jazzed up to launch the national year with a world
record attempt.
Dedication’s what you need if you want to be a
record breaker – but you also need 1,463 children
and adults all singing and signing Head, Shoulders,
Knees and Toes. That was the target for I CAN’s
Chatterbox Challenge and they smashed it with over
295,000 children registered to take part in the
Guinness World RecordTM Chatterbox Challenge
events. 5,700 schools and settings were involved
and in total over 10,000 packs with information on
‘early chatter’ were sent out.
In addition to the individual events that took place in settings up and down the country, a
number of large scale events were also held. The largest of these was in Sheffield, where the
local council organised their challenge at the Peace Gardens, with over 1,300 children taking
part. The Sheffield event created amazing coverage from broadcast TV including BBC Leeds,
Look North and Calendar TV.
The Chatterbox Challenge also provided the perfect platform for other local radio and press
coverage (some examples shown below). In total, Chatterbox Challenge achieved a media
reach figure of 31.2 million.
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March - More talk please, we’re British
New research released by the National Literacy Trust and Hello showed that a fifth of
parents-to-be (19%) in the UK believed it’s only beneficial to communicate with their
baby from the age of three months and one in 20 (6%) believed that communicating
with their baby is only necessary when they are six months or older.
The research was conducted to mark the
Hello focus on the National Literacy
Trust’s Talk To Your Baby campaign,
designed to educate parents about the
hugely positive role they can play in
helping their baby develop vital
communication skills in the first three
years of their lives. Talk To Your Baby
urged parents to commit to talk to their
baby more by going online to make a
pledge or by holding a Talk To Your Baby
Party. Later on, special materials for dads
were created, to mark Fathers’ Day.
In the first two months of launch, the Talk to Your Baby campaign reached over 17.4m
people: 5.8m through radio coverage, 7.3m through newspapers, consumer and trade
magazines, 2.2m through online news sites and 2.1m parents through parenting websites.
Some of the pledges received include:

I pledge to talk with my baby as I dress and feed her each morning
I will sing nursery rhymes to my baby when I'm changing her nappies
I will talk to my son about what we’re doing whilst doing the supermarket
shop rather than just whizzing round as fast as possible
I will talk to my daughter more when pushing her around town in the
buggy, regardless of how mad I may look
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April - More listening
and understanding too
please!
In April, the Hello campaign focused on the
building blocks of communication.
Children learn to talk by listening, taking turns and through play and interaction with others.
If a child can’t listen and understand, they’ll struggle to talk. The monthly theme ‘It’s not just
about talking’ acknowledged that it can be really difficult for parents and professionals to
see and recognise what happens beneath the surface of children’s communication. To help
overcome this, the Hello campaign developed two brand new resources called Listen Up to
encourage listening, understanding, interaction and play. The resources included short and
simple activities that can be done easily and quickly and with everyday things.

For pre-school children, Listen Up (0-5), included a card game with
activities and advice on how parents and early years workers can
use the resource. For school aged children, Listen Up (5-11) included
a fun fortune teller – which you may remember from your school
playground. Listen Up was launched with a feature article in the
Daily Mail (Switch off and speak up, Sarah Harris) and over 15,000
copies of the packs were ordered in 4 weeks.

April also saw the launch of Universally Speaking. This was the
first of three booklets produced in partnership with Pearson
Assessment, to provide practitioners with guidance on what
speaking and listening skills to expect at different ages and
stages, how to check this out with children they work with,
where to go for support and some top tips for supporting
speech, language and communication.
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May - Watch out, there’s
a lion about
In May, Hello partnered with Chapman Entertainment, creators of award-winning
children’s shows, to create Raa Raa the Noisy Lion. Raa Raa is a new children’s character
for CBeebies, supporting the development of communication skills through the use of
rhyme, rhythm, repetition and retelling.
A Raa Raa nursery mailer pack was produced with the help of
the Hello team, and sent to every nursery in the country. It
included a practitioners’ guide, parent activity guide and
activity sheets. The demand has resulted in a subsequent
mailing to children’s centres. Raa Raa was launched to the
media with a survey of 3,000 parents around their views of
children’s TV habits alongside a new ten point plan, devised by
Hello, to help parents turn TV time into talk time. This story
was featured in The Sun, The Daily Telegraph, BBC News
Online, Daily Mail and many local radio stations including BBC
Leeds, Capital FM and BBC Surrey. Viewing figures for Raa Raa
showed an average audience per episode of 241,600
individuals, out-performing the benchmark average of
184,000.
Also in May, research released by Hello and the National Literacy Trust challenged the ‘Kevin
the teenager’ stereotype. A survey that highlighted nearly 7,000 young people’s views on
communication skills – the first ever large scale survey commissioned in this area – showed
that boys are more confident communicators than girls, particularly when speaking in front
of their classmates and teachers. The story was featured exclusively in The Times on
Wednesday 4th May and this subsequently led to pieces on BBC London, Children and Young
People Now, local media and DadTalk online, to name a few.
The Hello campaign rounded off the month by setting up a
Hello Zone at the National Family Week Live event in
Liverpool. The event attracted some 10,000 families, most
of whom passed through the Hello Zone, where Raa Raa
the Noisy Lion, speech and language therapists, children’s
entertainers, Bookstart and local children’s centres were all
on hand to give out information and advice on children’s
communication.
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June - Imagine being one in a million
In June, Hello turned the spotlight
onto speech, language and
communication needs (SLCN) and its
impact on children, young people
and families. In the UK today, over 1
million children have some form of
long-term SLCN that can affect
them severely and for life.
Throughout the month, with the help of The Communication Trust’s consortium members,
Hello looked at different aspects of SLCN to help improve understanding of this hidden
disability. The month began with the launch of a short film called One in a Million, produced
with support of Pearson Assessment, which highlights the challenges experienced by
children with SLCN. The film is narrated by Ben Macleod, a 21-year-old actor who developed
severe communication needs at a young age. The film can be viewed on the Hello website or
www.youtube.com/The2011Hello.
The Hello campaign believes that no parent should feel alone or have to
fight to ensure their child’s needs are met. To help achieve this we
produced You’re the Voice – a campaigning toolkit that helps people write
to their local MP, asking them to add their name to the Hello campaign
Parliamentary early day motion, and write to lead members for children’s
services, asking their local authority to sign the Hello communication
charter.

7% of all children and young people have Specific Language Impairment (SLI). June also saw
the launch of the first comprehensive guide on SLI, ‘The SLI Handbook’, developed by I CAN
and Afasic. Commissioned by The Communication Trust, the SLI Handbook aims to help
parents and practitioners to better understand the issue, find practical ways to support
children and young people with SLI and know where to go for further information and help.
Over 1,500 copies have been ordered to date, from www.ican.org.uk/slihandbook.

June was also promoted as the perfect opportunity to find
out more about Giving Voice – run by the Royal College of
Speech and Language Therapists (RCSLT)
www.givingvoiceuk.org.
During June, Giving Voice discussed the importance of identifying children with SLCN and
showcased stories of children affected by stammering, cleft palate, autism, speech and
language impairment, learning difficulties and adolescent mental health difficulties.
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July - Skills for work, skills for life
In July, the Hello theme was ‘Skills for work, skills for life’, which
focused on young people as they move from learning to earning.
The milestone activity was the launch of BT’s Talk Gym resource
aimed at young people aged 14-19.
The free resource can help build verbal communication skills, so
young people can express themselves more effectively. Talk Gym
can help young people prepare for life after school. To date, it has
been viewed nearly 51,745 times and downloaded nearly 10,882
times.
In addition to this, The Communication Trust was delighted to be involved with the launch of
BT’s research report ‘Culture, Communication and Change’ developed alongside the
University of Cambridge and international research partners. This report highlighted the
impact of technology on well-being and quality of family life. As a result, BT released their
Balanced Communications Diet, a 5-point plan to support families in maintaining a healthy
relationship with technology.
Hello developed Family Talk Tips to support the Balanced Diet, giving parents practical
advice on developing their children’s communication skills, and a 10-point plan for parents
on using technology as a communication opportunity.
Also in July, Hello hit the headlines in the context of media reports that ‘some children start
school without knowing their own name’. Jean Gross and Neil Wilson, Executive Headteacher
of a federation of schools in South Manchester, had a prime slot on Radio 4’s Today
programme. This lead to a wider debate on BBC Radio 5 Live including opinions from parents,
teachers and speech and language therapists as well as plenty of print coverage.
Finally, a new video from Hello ‘The Way We Talk’ was made available. It shows how speech,
language and communication needs can appear in some children. 7 children with
communication difficulties were interviewed about their life, their experiences at school and
what it’s like to struggle to communicate. Thank you to Oliver (aged 8), Attiyyah (15), Luke
(4), Jamie (15), Barnaby (6), Aiden (7), Alex (6) and their families for sharing their stories with
us.
This video was supplemented with the launch of new
website www.talkingtrouble.info to help parents and
practitioners understand more about SLCN. The main
communication barriers – difficulties talking, difficulties
understanding, difficulties having conversations and
multiple difficulties – are broken down on the website.
Talking Trouble provides information on how children
might struggle in these areas and where to go for more
information.
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August - Talk & Go
In August, the Hello theme was Talk & Go, helping
families to think about their children’s communication
development over the summer holiday. Summer Talk,
a downloadable games and activities resource, was
launched with the help of BT and local partners. It
includes, for example, ideas for a Communication
Picnic, a Car Challenge for family talk during long
journeys, and a Trolley Challenge to keep children
amused in the supermarket while developing their language skills at the same time.
Innovative events took place around the country. In Bristol, 'Gorilla'
tactics were used (literally) to get families talking. A ‘Wow! Gorillas
hunt’ around the city, to find life-sized gorillas decorated by local
artists, encouraged families to support their child’s language and
communication. A parent guide was developed, which included
talking tips and ideas to follow up at home. In Essex, speech and
language therapists ran a fantastic ‘Speech on the Beach’ day. They
encouraged families to create an enormous Hello logo out of
seaweed, stones and shells, with ‘top tips for talking’ on sandcastle
flags.
FINK got us all talking this month. They provide question cards to encourage conversation
within the family. FINK created a month long calendar of activities including creating a free
activity and conversation booklet, top tips for communication and expert blogs from the likes
of parenting expert Sue Atkins. www.finkcards.co.uk/resources/blog
Bookstart is a national charity, which
shares free reading materials for families
and has been a consortium member since
2009. During August, it dedicated a page
on its website to ‘Summer Talk’, helping
thousands of parents to download a copy.

Over 3,800 BT members of staff learnt
about ‘Summer Talk’ following an article in
BT Today in August. Many other BT
publications and newsletters promoted the
pack during the month.

10

September – Put down the pens
The theme for September was ‘Back to School’. A special 8-page Hello
pull-out in the Times Educational Supplement (TES) launched the
month with a bang. This was kindly supported by BT and the
Communication Champion.
The supplement featured schools which have put in place effective
strategies to develop their pupils’ speech, language and
communication skills. The pull-out was distributed to 430,000 TES
readers and has been viewed online over 15,000 times. You can
download it here
www.nxtbook.com/nxteu/tescreative/communicationstrust
Wednesday 28th September saw the launch of the
inaugural No Pens Day Wednesday initiative where
thousands of pupils took part in a unique educational
event to put down their pens and focus on speaking and
listening.
Over 750 schools registered to take part, benefitting a
quarter of a million children and young people. This included 600 primary schools, 100
secondary schools and 50 special schools as well as a hospital school, pupil referral unit and
even a school in Indonesia.
Teachers and school staff were encouraged to use lesson plans and activity templates
developed by specialist teachers and speech and language therapists. No Pens Day has been
championed by curriculum experts Sir Jim Rose, Professor Andrew Pollard, Professor Robin
Alexander and Professor Mick Waters.
The creativity of schools has been outstanding. At
St Joseph's Primary School in Camden, a time
machine arrived overnight in the playground. As
children flocked in, teachers encouraged
speculative language and modelled exciting
vocabulary.
Media coverage of No Pens Day Wednesday
included a 7-minute feature on the PM Programme
(BBC Radio 4) featuring schools from the Manchester Schools Federation, the Sunday Times,
BBC News Online, The Sun, TES, Press Association, BBC Leeds, BBC Surrey and over 50
regional and local papers ranging from the Harrogate Advertiser to The Argus in Brighton.
Facebook fanatics and tenacious tweeters quickly spread the word on social media, spurred
on by ‘twitter legend’ Stephen Fry pledging his support for No Pens Day. Hundreds changed
their pictures to a school photograph.
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October – It’s not just about words
The theme for October was ‘Not just words’, timed to co-incide with International Alternative
and Augmentative Communication (AAC) month. Supporters of Hello received praise from
high-ranking politicians when they attended The Communication Trust's parliamentary
event.
Children and Families Minister, Sarah Teather MP told the 200 strong gathering how she's
been pushing to make speech, language and communication needs a core policy. She said:
"An enormous amount has been achieved by people in this room, laying the building blocks
for work we can do in future."
The star performer of the day was 18-year-old Ben Morfey. Ben has quadriplegic cerebral
palsy and cannot speak, but gave a presentation to demonstrate the electronic
communication aid which he uses to speak. In the UK, an
estimated 6,200 children and young people use aids that enable
them to make choices and create messages using pictures,
symbols, words or letters that can be linked to an electronic voice.
During October, Hello promoted Other Ways of Speaking – a
booklet for all those who live or work with children and young
people whose speech is difficult to understand or who have no
speech. It was developed by The Communication Trust with
Communication Matters, 1Voice, ACE Centre, ACE Centre North,
The Makaton Charity, Signalong and Scope.
Other highlights included the 100th episode of Something Special, supported by The Makaton
Charity, being aired on CBeebies. Signalong produced downloadable free factsheets,
something they’ve done every month, and Meru devised a feature on the history of
communication aids. Communication Matters publicised a number of events and activities
including the launch of iMuse – a new programme to enable museums to encourage
participation by people with AAC.
The winners of a Communication Matters competition ‘I’ll be
asking the questions’ were also announced. AAC users were
challenged to devise 10 questions to present to somebody
famous with the prize for the best questions being an
opportunity to interview a well-known person. The picture to the
left is of Dan, aged 9, interviewing Andy Walker from the TV
series Emmerdale.
Locally lots of AAC themed activity took place. One example
comes from The Spinney School in Cambridgeshire where
communication is the theme for its annual Family Learning
Festival. Children will be taking part in a World War 11 code
cracking Enigma day and experiencing sign language lessons.
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November - Celebrating communication
In November, the flagship event of the Hello campaign took place –
the Shine a Light 2011 Awards for developing children and young
people’s communication, in partnership with Pearson Assessment.
Launched back in April, a large number of applications were
received for the inaugural awards. 40 judges representing the
biggest names in the field of speech, language and communication
had a tough job whittling the applications down to just 14 winners
and 23 ‘highly commended’ recipients.
The Shine a Light Awards celebrated communication-friendly
places, recognised great teams and highlighted organisations and individuals that have
made a difference to children’s lives. The awards also recognised the important contributions
that some young people with speech, language and communication needs have played in
influencing changes in practice.
TV and radio presenter Vanessa Feltz hosted a glitzy
ceremony for 200 people at Pearson’s head office in
London. The event honoured a group of incredibly
talented and passionate people and generated best
practice examples for others to emulate. The
Communication Trust will be sharing these case
studies over the coming months.
The twelve awards winners were:
• Communication Friendly Award - Early Years: University of East Anglia Nursery
• Communication Friendly Award - Primary Schools: Watercliffe Meadow Primary
School, Sheffield
• Communication Friendly Award – Secondary Schools and Colleges: Preston Manor
School, Wembley
• Team of the Year Award: The Play and Communication Team, Barking and Dagenham
• Team of the Year – Multi-Agency Award: Early Years Team, Stoke-on-Trent City Council
• Team of the Year – SLT Award (sponsored by Royal College of Speech and Language
Therapists): Paediatric Speech and Language Therapy Service, Community Health
Newham, part of the East London Foundation Trust
• Communication Strategy Award: Every Sheffield Child Articulate and Literate (ESCAL),
Sheffield
• Commissioning Award: Worcestershire Council and NHS Worcestershire
• Employee Support Award: The Clipstone Co-operative Store, Mansfield
• The Hello Campaign Award: Bristol Hello Group
• Hello Young Person of the Year Award (sponsored by BT): Jack Marshall
• Outstanding Achievement Awards (sponsored by Pearson Assessment): Watercliffe
Meadow Primary School, Stoke Speaks Out – Stoke on Trent, and Holly Tadman
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Case studies of each of the winners are available on www.hello.org.uk/winners
A 15-minute video was created of the winners, explaining what they do and showing clearly
why they were chosen. This can be viewed at www.hello.org.uk

Also in November
November was an important month to celebrate our ability to communicate and to highlight
the huge diversity of language and cultures in the UK today.
For many children, English is an additional language. Research has shown that bilingualism
is an asset, but that it can take about two years for a child to develop enough of an
additional language for communication and social interaction and up to six years to fully
master the language needed for school learning. We also know that if children have a solid
grounding in their first language, this will help them acquire a second language more easily
and quickly.
Hello teamed up with experts to create a factsheet of advice and useful websites on
bilingualism for parents and practitioners.
Hello also launched a downloadable toolkit,
Celebrate Good Times, with information and
activities to celebrate communication
milestones, big and small. Activities and
exercises were provided by partners from across
the country, including Leicestershire County
Council, The Makaton Charity, London SIG
Bilingualism, Buckinghamshire Healthcare Trust
and Speech and Language Therapy Service and
Plymouth City Council.
The booklet, available from www.hello.org.uk/resources, includes activities on how to
celebrate the special moments in a child's life, ideas for holding a mini-awards ceremony
and advice on celebrating different cultures and languages.
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December - Talk to the future
The milestone event of December is Hello Heroes – a celebration of
local co-ordinators and other partners contribution to the national year
of communication.
This group of movers and shakers have embraced all aspects of the
Hello campaign and worked to put speech and language on the local
and national agenda. A group of 14 Hello Heroes met with Children and
Families Minister Sarah Teather to discuss the highlights of the year, its
impact locally and the big issues for 2012.
They were then whisked over to the BT Tower and joined by 80 other
Hello Heroes. Presentations were given on the legacy of the campaign
and attendees were invited to enjoy an exhibition of the Hello monthly
themes and strategic projects.
And we haven’t forgotten about Christmas!
Festive activities and games have been kindly shared by North Yorks Talks for others to use.
In addition to this, experts from The Communication Trust have produced '12 Top Tips for
Christmas Communication' to help families keep their children communicating and occupied.
They’ve also developed a short guide with advice on toys and games that are great for
communication. These resources are all available on our website
www.hello.org.uk/latest-news
Looking ahead
Time and effort is now fully focused on understanding the successes and learnings from
Hello. Evaluation will formally take place from January to March 2012.
There’s a clear legacy from Hello but we want to hear your thoughts. Watch this space for a
Hello evaluation toolkit that you can use to tell us what we did well, where we could improve
and what impact the national year has had on you and the children around you.
Even more importantly we want to hear how you plan to carry
on your good work into 2012 and how The Communication
Trust can support you.
Although the national year will be over, all the resources we have developed with our
partners will be available to download on our website, www.hello.org.uk/resources,
including Universally Speaking and all the materials you need to hold another No Pens Day.
Finally, we’d like to say a big thank you to everyone who has taken part in Hello. Without you,
the national year would not have been such a resounding success.
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Hello resources
The Hello campaign is underpinned by a range of high quality resources developed to help
specific audiences understand the importance of children’s communication, to know more
about the ages and stages of children’s communication development and to identify
children who are struggling.
In total, over 320,000 resources have been distributed by the Hello campaign so far and the
resources section has consistently been the most popular page of the Hello website
The next two pages describe some of these resources, which can be ordered free at
www.hello.org.uk/resources
Targeting GPs

To support the launch of the national year, I CAN distributed
two informative posters to 10,000 GPs across the UK.

Targeting parents
Small Talk, produced in partnership with BT, is the Hello campaign’s
key resource for parents, giving information about what helps
children aged 0-5 learn to talk and listen, whether they are on the
right track and what to do if the parents have concerns about their
child. To-date, over 45,000 have been passed to families, making it
one of the most requested resources of the Hello campaign.

Targeting young people
The innovative BT TalkGym has been created in
partnership with Hello to help teenagers realise the
value of developing a good set of communication
skills. Via Facebook, young people are able to
assess their speaking and listening skills and to
learn how others experience them (so that they
can identify areas they may want to develop
further). Young people then have access to a range
of tools to help them improve the skills they have.
There’s also a series of free educational resources
to help teachers make the best use of the Talk Gym
Facebook app in the classroom.
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Targeting teachers
Ages and stages posters were sent to
19,000 primary and 4,000 secondary
schools in England.

Targeting the children’s workforce

Produced in partnership with Pearson Assessment, the series of Universally Speaking booklets
provides information for members of the children’s workforce about what helps children
learn to communicate (from birth to age 5, 5 to 11 and 11 to 18), whether they’re on the
right track and what to do if they have concerns about any of the children they work with.
During the lifetime of the Hello campaign, over 40,000 copies of the booklets will be
distributed to frontline workers, including 23,000 copies sent directly to nurseries across the
UK.
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Explaining speech, language and communication needs
Two publications to explain in detail what speech,
language and communication needs are and some
simple strategies to help children with
communication needs. Misunderstood is aimed at
the parents and the universal workforce, Don’t Get
Me Wrong is aimed at those that have some previous
knowledge of the issue – such as SENCOs.

Explaining Alternative and Augmentative Communication
Other Ways of Speaking was produced with funding from Becta to help
anyone who works with children to understand more about the subject
and of the use of signs, symbols and electronic communication aids.

Resources to encourage communication
These resources give simple guidance, fun activities
and advice on how to develop children’s
communication skills. Over 55,000 have been
distributed to date.
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Hello heroes – The local picture
Hello’s success has not been dependent on just national activity. The local work has been far
reaching, impactful and is key to the legacy of Hello in 2012. With the help of over 200 local
co-ordinators and the All Together Now engagement toolkit, Hello activities took place across
the country. The following is a small sample of some of this activity, with more examples
available at www.hello.org.uk/your-stories.
In Sheffield, Hello forms part of a
community wide strategy called ESCAL
- Every Sheffield Child Articulate and
Literate. Leaflets have been circulated
to the parents of 7,500 babies who will
be born in Sheffield this year, and the
local hospital is displaying a huge
poster of ‘top talk tips’ for new parents.
There has been a Family Time campaign
to encourage parents of older children
to take part in talk activities at home,
with lots of fun events across the city.
Over a hundred schools have their own
ESCAL Champion; the speech and
language therapy service has developed
new small-group language intervention
packages for schools to use.

In Coventry there is a monthly Hello
newsletter with top tips for settings
and schools, ‘Chattercards’ of talk ideas
for parents of young children to attach
to the buggy, and a debating
competition for primary schools. To
mark the ‘Imagine life for those who
struggle’ Hello monthly theme there
was a ‘Zippy Lips’ event where children
and adults were not allowed to use
their voices for a set period of time.
Afterwards, they discussed what it felt
like not to be able to get their message
across.

In Buckinghamshire, speech and language
therapists organised a successful attempt at a
world record for the longest ‘echo’, involving 44
primary schools and over 10,000 pupils and staff
in passing the word ‘hello’ to each other. ‘Hello’
could be produced in many ways – for example as
a word, a sign or a wave. Hello was promoted in
all related resources and a Hello certificate was
given to all schools that took part.

New Fosseway is a Special Needs
School. To support Hello, they have
produced a Total Communication
Cookbook which is a recipe book in
which each class have designed a
page using photos, symbol
software, pictures etc. The recipe
book will be sold to parents to raise
awareness of the Hello Campaign.
They’re also trying to put together a
cookery programme using videos of
the children cooking, in which they
use their normal form of
communication (Makaton, PECS,
speaking, high-tech aids).

In Bexley a multi-agency team have
created an eight-page booklet for
schools, with ideas on how they can
take part in Hello at one of its three
different levels – ‘Make a difference’
(introducing a change in their own
individual practice), ‘Make a splash’
(making whole-school changes) or
‘Change the world’ (taking part in
community-wide initiatives).

The Redbridge SLCN
Working Group has been
promoting the National
Year of Communication
throughout Redbridge.
One event, organised for
July, was a Puppet Chat
Challenge aimed at
promoting Hello and
sharing campaign
resources with staff, as
well as encouraging skills
of speaking and listening,
story telling and
imagination for the 122
nursery, infant, junior and
primary school pupils that
attended. The event was a
great success, with
children making puppets,
having their hands
painted, telling stories and
making dens.
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Hello – Strength in numbers
Hello is backed by nearly 50 voluntary and community organisations with expertise in
speech, language and communication. Through this document, we have been able to reflect
on a number of activities run by The Communication Trust’s consortium members in support
of Hello.
Here are some more highlights:
• A number of conferences have been themed around Hello including NAPLIC’s
conference for 150 delegates; City University, I CAN and Afasic’s secondary focused
conference for over 150 delegates and 1Voice’s family weekend.
• Consortium members such as the British Stammering Association and Signalong have
attended regional events and conferences to promote Hello and distribute resources.
• Milestone events have been linked to Hello including Communication Matters
roadshows, I CAN’s Triathlon and the Talk to Your Baby campaign run by the National
Literacy Trust.
• Media and communications work has taken place in support of Hello. Consortium
members have highlighted the issues specifically related to their organisation and at
the same time successfully made the wider links to Hello.
• Consortium members have supported the ongoing public affairs work and future
proofing the issues, through attendance at meetings and inputting responses to
consultations.
• They have used social media to tell all their followers about Hello and sparked debates
around the monthly themes.
This list is by no means exhaustive and we would like to thank every member for their efforts
in championing Hello over 2011.
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Hello strategic projects
The Department for Education has backed Hello by funding three strategic projects that will
support parents to develop their children’s communication skills and support schools in their
growing role as commissioners of SLCN services. These projects are outlined below.
Communication Ambassadors
Jointly I CAN and The Communication Trust will prepare
400 parents to become Communication Ambassadors
so that they understand how to support children’s
communication skills and to act as advocates amongst
their networks of parents.
The Communication Ambassadors project is:
•

Identifying 20 project locations in areas of social and economic deprivation

•

Recruiting 20 Communication Ambassadors within each location via local
engagement meetings - 400 lead ambassadors in total

•

Delivering training events with supporting toolkits and materials to skill up to 20
Communication Ambassadors per location leaving them equipped with information
and resources to disseminate to their peers

Each Communication Ambassador will then support raising local awareness through
distribution of materials and information to families within their local community, with the
hope of reaching up to 8,000 parents.
The intended outcomes for the project are that:
•

Parents are aware of how best to support children’s communication development

•

Parents are better informed about communication milestones and where to go for
help if required

•

More hard-to-reach parents engage with their local children’s centres and services

•

Local networks of parent volunteers are established and embedded as part of the
support offered by children’s centres

The project manager is working with children’s centres in each of the locations to identify
potential Communication Ambassadors and to set up training events. Training started in late
November and already over 50 Ambassadors have been trained.
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A Chance to Talk
The A Chance to Talk programme enables schools to collaborate
through joint training, sharing of resources and of learning and
knowledge gained. A Chance to Talk empowers clusters of primary
schools to develop comprehensive evidence based approaches to
improving the speech, language and communication skills of
children aged 4 to 7. The programme is run in partnership by The
Communication Trust, I CAN and Every Child A Chance Trust.
The programme enables schools to provide effective support at three levels: 'Wave 1' (high
quality inclusive classroom teaching for all children), 'Wave 2' (small group intervention for
targeted children), and 'Wave 3' (specialist support for individuals). A strategic and
systematic approach is taken to planning and commissioning to enable effective support of
speech, language and communication throughout the school cluster for all children.
For their support of the national year, the Department for Education is providing funding for
Wave 1 of the A Chance to Talk programme, which includes:
•

School staff being trained in best communication practice to make the whole school
environment communication friendly

•

Training and guidance used alongside available universal assessment resources to
identify children, referring to identified risk factors to enable efficient and accurate
identification of need

•

Building on current good practice, practical resources and guidance provided to
ensure speech, language and communication is embedded throughout the curriculum
and its fundamental role in teaching and learning identified

•

Information and support to families will be an inclusive element of all approaches
appropriate to their child’s general language and communication needs

Thirty schools are participating during the national year phase of the programme; 8 schools
in West Kent, 8 schools in Rochdale, 7 schools in Kirkby and 7 schools in North Yorkshire.
Each participating school receives an initial planning meeting after which an individual
action plan is developed and agreed.
There’s provision of continuous professional development for school staff, supported by
mentoring, and a final audit and report towards the end of the financial year. A plan is in
place to enable evaluation of strategies and approaches used throughout the project.
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Talk of the Town
The third strategic project receiving backing
from the Department for Education is Talk of
the Town, a project to pilot and embed a
holistic approach to identifying and supporting
the SLC(N) of children from 0-19 in a small area of Wythenshawe, Greater Manchester.
Through Talk of the Town, The Communication Trust, the Wythenshawe Federation of
Schools and other partners aim to establish an innovative, community-wide approach to
early identification of SLCN and to embed a continuum of effective support, so that every
child and young person has the opportunity to fulfil their potential.
Focused on a federation of schools and the immediate community it serves, the project has
undertaken an investigation into how children are currently identified and supported in
developing their speech, language and communication skills. This has involved teaching
staff, early years practitioners, speech and language therapists, families and other
stakeholders. From this, an integrated, multi-agency and community participative approach
has been developed to support children’s communication from birth to 19.
Talk of the Town is being built upon the foundations of existing evidence and good practice,
which, while it exists, has not been previously connected together to the extent that is
planned. Examples of current good practice will be used to:
•

Support early identification of children and young people with SLCN across all phases

•

Encourage joined up working between a range of local and national partners

•

Support positive outcomes for children, young people and their families, through a
range of interventions and universal practice

•

Share best practice and disseminate learning

Talk of the Town has implemented strategies to support early identification within the
Federation. It has also put in place a series of interventions both bespoke and from existing
packages to support children and young people with their speech, language and
communication development across the three waves. Parallel to these interventions, the
project is supporting the workforce development of staff so they have the skills and
knowledge to support the communication development of all children through training,
coaching, mentoring and access to recognised qualifications. This is just the beginning and
all agencies are working together to ensure the project is sustainable and part of the
community’s long term strategy.
Talk of the Town provides a unique opportunity to highlight a tangible example of effective
practice in one locality along with clear and concrete outcomes. Once developed, learning
from the project will be disseminated widely, in partnership with the Department for
Education, our consortium and networks, with the aim that other areas of the country will
adopt a similar holistic approach.
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